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So Long, Soot!
Most inland waterway vessels can emit as
much soot as a thousand diesel cars. But
Exomission Umwelttechnik GmbH has
come up with a clever device that kills two
birds with one stone. Its Fuel Water Emulsion (FWE) technology adds water to the fuel
of diesel engines in a way that drastically
reduces soot and other harmful emissions
while boosting fuel efficiency.
> www.exomission.de

GREEN SLEEVES

The Wonder Weed
Knitted-fabric specialist Mattes & Ammann
is developing thread for clothing and cars
from an unexpected source: stinging nettles. The Swabian company claims that,
compared to cotton, thread from weeds is
cheaper, easier to grow, more eco-friendly,
and downright “cuddly.” In addition, other
nettle parts can be used to make cattle
feed and heating pellets.
> www.mattesammann.de

Society. Greater openness and diversity are not new in Germany –
they have been years in the making.
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number of programs (e.g., the “blue card”)
have made it easier for people from nonEuropean countries to find jobs here and
in some cases become permanent residents. There are specific, government-run
programs to address acute workforce
shortages, such as one that trains young
Vietnamese to care for the elderly in Germany. Likewise, on the private-sector side,
the “Afrika Kommt!” initiative, launched
by 19 leading German companies, creates
lasting business ties between Germany
and Africa by bringing young African specialists and managers here for training,
language courses, and temporary positions in partner companies.

RUNNING ERRANDS

Tailored Tennis Shoes
Before long, people shopping for Adidas
shoes or clothing will be able to walk
straight into a “store factory,” be perfectly
measured by high-tech machinery, and
walk out minutes later with freshly made,
custom-fitted items. Europe’s largest
sports-shoes maker is also developing
“speed factories” to offer decentralized
shoe production so as to expedite development and delivery.
> www.adidas.co.uk
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T

he refugee crisis in Europe has prompted much talk about how the welcoming of foreigners will change Germany.
In all of this discussion, however, many
lose sight of just how much more diverse
and open Germany has already become in
the 25 years since reunification. In fact,
the Expert Council of German Foundations on Integration and Migration (SVR)
recently concluded that Germany has
“joined the ranks of progressive immigration countries,” and that it has “made
great strides in many areas of migration
management and integration policy …
over the last few years.” Examples of increased openness abound. For example, a

